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or the third consecutive year, Louisiana’s economy outperformed 
the South and the nation in 2010. Unemployment rates here 
remained well below the South and the U.S., and employment 

increased significantly faster than in the South and U.S.

Our cover story highlights Louisiana’s economic successes in 2010. 
For example, national publications ranked Louisiana Economic 
Development as the second best state economic development 
organization in the U.S., Louisiana FastStart™ as the best state 
workforce training program in the U.S., and Louisiana’s business 
climate as the most improved in the U.S.

We had a terrific year for business development. Nucor Corp. announced 
a multiphase iron and steel production facility that could create 1,250 
jobs and $3.4 billion in capital investment. Globalstar Inc. announced 
the relocation of its corporate headquarters from Silicon Valley to 
Louisiana, creating more than 500 new, high-paying jobs. Blade 
Dynamics Ltd. announced a 600-job project focused on manufacturing 
high-tech wind turbine blades and components.

See page eight for a new section of EQ called Workforce Louisiana, 
which features a unique program that is helping equip our state’s 
workforce. This issue also highlights Louisiana’s growing software 
development industry and our first full-service animation studio. 
Additionally, we interview Dr. Les Guice to learn more about how 
Louisiana Tech is transferring technology from the classroom into 
the marketplace. Thank you for your interest in Louisiana – a new 
frontier for business opportunity. 

Best regards,

Stephen Moret, Secretary
Louisiana Economic Development
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UPDATE

Louisiana’s Economy in Q4 2010
Compared to the South and 

U.S. overall, Louisiana closed 

2010 with another strong year for 

economic development, featuring 

relatively low unemployment, 

high job growth 

compared to the 

South and U.S., 

and increased 

national recognition of Louisiana 

as an attractive and rapidly 

improving state to do business. In 

2010, Louisiana secured a variety 

of game-changing 

business development 

wins in both traditional 

industries and Louisiana’s 

new target industry 

sectors, such as digital media 

and alternative energy. Business 

development wins in the fourth 

quarter of 2010 alone will bring 

more than $1.7 billion capital 

investment, create 

3,000 new direct 

and indirect jobs 

and retain 1,400 

jobs. Despite 

facing a growing list of federal 

policy challenges, as well as the 

BP Deepwater Horizon oil spill, 

Louisiana’s economy 

continued to outperform 

the South and U.S. well 

into the fourth quarter 

of 2010. 

3,000 
New 
Jobs

1,400 
Retained 

Jobs

$1.7 
Billion
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LOUISIANA’S UNEMPLOYMENT RATE HAS REMAINED  
BELOW THAT OF THE U.S. AND SOUTH SINCE THE START  
OF THE NATIONAL ECONOMIC DOWNTURN

LOUISIANA

SOUTH

UNITED STATES

Employment
At the end of 2010, Louisiana’s unemployment rate 
(8.0 percent) was tied for fifth lowest in the South and 
tied for 19th lowest in the nation. In fact, Louisiana’s 
unemployment rate has remained well below that of the 
South and U.S. every month since the beginning of the 
national recession. 

Several areas of the state stood out for low unemployment 
at the end of the quarter. The Bayou Region continues 
to have the lowest unemployment rate at 6.2 percent. In 
addition, seven Louisiana MSAs were ranked 100 or lower 
of 372 MSAs: Houma-Thibodaux (16th), Lafayette (tied 
for 27th), Shreveport (tied for 52nd), Alexandria and Lake 
Charles (tied for 57th), New Orleans (tied for 74th) and 
Baton Rouge (tied for 80th).

Louisiana’s non-farm employment posted year-over-year 
growth every month during the fourth quarter and ended 
the year with seven consecutive months of year-over-year 
growth. Louisiana’s job growth outperformed both the 
South and U.S. rate (1.4 percent versus 1.0 percent and 
0.9 percent, respectively). 

In addition, Manpower Inc.’s Employment Outlook Survey 
determined that Louisiana’s statewide employment outlook 
is the nation’s best for the first quarter of 2011.

Housing
Louisiana’s real estate markets have remained relatively 
strong, especially in contrast to real estate markets in 
other Southern states and the U.S. Louisiana continues 
to remain above the U.S. average of 12-month growth in 
housing prices. RealtyTrac ranked Louisiana 13th lowest in 
foreclosure rates in the nation for all of 2010. 

Banking
FDIC data reveal Louisiana’s 156 banks and thrifts 
reported a 16.3 percent increase in net loans and leases 
since the beginning of the national recession (through 
the fourth quarter of 2010), compared to the national 
decline of 8.4 percent. Louisiana’s banks also had 
higher asset growth than the U.S. (26.7 percent versus 
2.2 percent) during the same time period. From the 
fourth quarter of 2009 to the fourth quarter of 2010, 
Louisiana’s assets grew by 3.8 percent, compared to the 
nation’s growth of 1.8 percent. 

Rankings
Louisiana continues to build upon its business 
development success with recognition from several 
national economic and business media sources. 
Data released in November 2010 by the Bureau of 
Economic Analysis showed Louisiana’s real gross state 
product rose 2.5 percent to $187.9 billion from 2008 to 

2009 (based on 2005 dollars), the fifth-highest increase 
in the nation, which as a whole decreased 2.1 percent.
In December 2010, the U.S. Census Bureau revealed 
that from July 1, 2007 to April 1, 2010, Louisiana’s 
population grew by more than 157,000. This ranks 
Louisiana as the 17th fastest-growing state in the U.S. 
during that period of time. Louisiana’s population has 
grown faster than that of the U.S. in each of the last 
three years, with an average outperformance of 
40 percent over that time period.

Business Facilities magazine named Louisiana 2010 
“State of the Year” based on its strong business climate, 
business-friendly tax environment and overall business 
development success. Business Facilities Editor-in-Chief 
Jack Rogers said, “We were particularly impressed with 
the diversity of Louisiana’s strategy for developing 
high-growth sectors, including digital media, alternative 
energy, advanced manufacturing and modular nuclear 
power plant components.”

Site Selection magazine ranked Louisiana ninth best in 
its 2010 “Top State Business Climate Rankings,” which 
represented Louisiana’s highest placement in the rankings 
to date. Louisiana’s 16-spot improvement from its 2009 
ranking of 25th was the best of any state in the U.S.

A first-time survey by Area Development magazine 
placed Louisiana among the top five states for workforce 
development programs and for low business costs.

The Quarter Ahead
While the slow national economic recovery and a growing 
list of federal policy obstacles continue to impede 
Louisiana’s economic growth, Louisiana is well positioned 
to secure significant new business investment in 2011. In 
fact, the latest economic forecasts by Moody’s suggest that 
Louisiana could become one of the first two states in the 
South to regain its pre-recession employment level, which 
could occur later this year even as half the South is not 
expected to fully recover until 2014.

Additionally, Louisiana Economic Development is 
pursuing targeted initiatives to increase Louisiana’s 
economic competitiveness, retain existing economic driver 
firms, support small business development and cultivate 
new growth industries. While economic indicators in the 
U.S. improved in 2010, a robust national jobs recovery is 
still in development. Gov. Bobby Jindal, the Louisiana 
Legislature and Louisiana Economic Development will 
continue working with the state’s business community to 
ensure Louisiana again outperforms the South and the 
U.S. in 2011. 

LOUISIANA’S EMPLOYMENT LEVELS HAVE
OUTPACED THE REST OF THE COUNTRY

Total non-farm, seasonally adjusted employment (100=January 2008)
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 >>>  WORKFORCE LOUISIANA

D
elgado Community College in New Orleans 
plays a vital role in keeping Louisiana’s maritime-
transportation workforce at the forefront of 

complex and rapidly changing industrial safety regulations. 
Moreover, its marine firefighting and safety program has an 
international reputation for training excellence that makes 
it a draw for the state’s oil and gas and maritime sectors, 
as well as employers of U.S. energy companies working 
Alaska’s North Slope.

“We make sure people have the training they need to be ready 
to work off the coast of Louisiana or the coast of Africa,” said 
Rick Schwab, senior director of Maritime, Fire, Radar and 
Industrial Training at Delgado. 

The U.S. Coast Guard-approved facility trains 7,000 workers 
each year through 90 customized and internationally accepted 
training programs devised in collaboration with 400 client 
firms. Delgado provides around-the-clock training in subjects 

ranging from wheelhouse management and leadership 
to first aid and high-seas firefighting, seven days a week, 
wherever needed. Delgado’s facilities include a New Orleans 
East firefighting and industrial campus and state-of-the-art 
maritime simulators at its Mandeville, La., radar site.

From the beginning, industry has been a critical factor in the 
program’s scope and expansion. Founded in 1978, the program 
rapidly expanded over the past decade in light of new federal 
requirements for additional training in maritime firefighting 
and other areas. Regional maritime employers worked with 
Delgado to devise flexible, customized training to meet evolv-
ing industry standards. The program’s long-standing business 
advisory boards continue to ensure that training corresponds 
to industry needs. 

With its steady expansion, Delgado has increased its sophisti-
cated training techniques and developed a growing reputation 
as the go-to source for maritime safety training in the state, 

region and beyond. The state’s support of the program 
through Incumbent Worker Training grants has allowed it to 
acquire cutting-edge technology to simulate the real-life, often 
dangerous conditions faced by the state’s seafaring workers.

It also means Delgado fills a fundamental training need for a 
critically important segment of Louisiana’s economy. 

“There’s really nobody else who does exactly what we do,” said 
Kathleen Mix, vice chancellor of Workforce Development and 
Education at Delgado. “We fill a niche that otherwise might 
not be filled.”

“The availability of a skilled workforce is one of the top two 
considerations in companies’ decisions about where to locate 
or expand,” said Jeff Lynn, executive director of Louisiana 
FastStart™, the state’s customized workforce training solution. 
“Delgado’s maritime program is a reflection of the state’s 
commitment to responding to workforce-development needs 

through innovative collaborations between government, 
higher education and private industry.”

“It brings together the best expertise and a cross section of 
support to deliver precisely the training that this industry 
needs,” Lynn added.
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FIRING UP
MARITIME WORKFORCE TRAINING
THE ECONOMY

n Firefighting Training

n Safety Training

n U.S. Coast Guard-approved Radar Courses

n Full Mission Bridge Simulator Courses

n Crane Simulator Training

MARITIME, FIRE, RADAR AND
INDUSTRIAL TRAINING FACILITY
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12 companies say ‘YES’ to Louisiana

momentum LOUISIANA

DG Foods LLC announced it will establish a new poultry and 
meat processing facility in Bastrop, La. After the development 
of a long-term economic recovery and diversification plan for 
the area, Louisiana Economic Development helped to secure 
the DG Foods expansion in Bastrop. The company plans 
to take advantage of customized training from Louisiana 
FastStartTM, as well as multiple state and local incentives. The 
project is estimated to generate $13.4 million in new, state tax 
revenue and $2.9 million in new, local tax revenue over the 
next seven years.

“DG Foods is very excited about the opportunity to 
expand our company. Bastrop is a strategic location that 
will allow us to serve customers in multiple states. We 
look forward to working in Louisiana and being part of 
the Bastrop community.”

DUFFY MCKENZIE
CEO of DG Foods LLC

DG FOODS LLC
317 new jobs,
$9.7 million capital investment

In December 2010, Myriant Technologies LLC announced plans to build 
a 392,000-square-foot, bio-based succinic acid plant at the Port of Lake 
Providence – the first facility of its kind in the world. The facility will produce 
bio-based succinic acid, a renewable chemical building block that can reduce 
U.S. dependence on imported oil and reduce greenhouse gas emissions. Key 
site selection factors included rail, highway and barge access, as well as 
state incentives.  

”We are extremely impressed by and grateful for the support and coordination 
from the state, governor, Louisiana Economic Development, Louisiana DOTD, 
the Port of Lake Providence and Senator Mary Landrieu, as well as [U.S.] DOE, 
and their recognition of the vital role this technology will play in job creation, 
economic growth and environmental security.”

STEPHEN GATTO
Chairman and CEO of Myriant Technologies LLC 

MYRIANT TECHNOLOGIES LLC
49 new jobs, $80 million capital investment

AFFILIATED MORTGAGE CO.
137 new jobs (41 retained),
$2 million capital investment

In December 2010, Affiliated Mortgage Co., or AMC, a subsidiary 
of Benchmark Bank, committed to retain and expand its 
operations in Northeast Louisiana. To accommodate AMC’s 
expansion, Benchmark Bank purchased a new, larger building 
in Monroe, La., and AMC will move into this new location in 
early 2011. Louisiana Economic Development estimates the 
project will generate $6.1 million in new, state tax revenues 
and $1.9 million in new, local tax revenues over the next 10 
years. The company expects to take advantage of the state’s 
Quality Jobs program.

“We are all very excited about this new building. We love Monroe 
and have a great relationship with the city and the state.”

DAN HASTINGS
President of Affiliated Mortgage Co. 

BASTROP

In November 2010, ConAgra Foods Lamb Weston officially opened its new 
large-scale processing facility dedicated to high-quality, frozen sweet 
potato products in Delhi, La. The company expects to expand the facility 
by 2014, creating an additional 225 to 325 jobs. Louisiana’s existing sweet 
potato acreage, approximately 15,000 acres, will also expand to meet 
Lamb Weston’s aggressive production needs. Since the project began, 
Louisiana FastStartTM has provided customized workforce training to 
more than 200 employees.  
 

“Potatoes, including sweet potatoes, are a strategic priority for 
ConAgra Foods, and we are committed to expansion in this area. This 
new plant will further our North American leadership position in 
potatoes by supporting growth in an adjacent category, and add to our 
worldwide presence.”

GARY RODKIN
CEO and President of ConAgra Foods

CONAGRA FOODS LAMB WESTON  
275 new jobs, $35,000 avg. salary,
$156 million capital investment
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In December 2010, Sasol Ltd. announced plans to 
construct the world’s first commercial, ethylene 
tetramerization unit at its production site in Lake 
Charles, La. The unit will use Sasol’s proprietary 
technology to convert ethylene to 1-octene and 1-hexene. 
Construction will commence in 2011, and the plant 
will reach beneficial operation in mid-2013. Louisiana 
Economic Development estimates the project will 
generate $12 million in new, state tax revenue and $8.5 
million in new, local tax revenue over the next 10 years.

“We are particularly thankful to our local legislative 
delegation, LED and Gov. Bobby Jindal for the support they 
have provided to help make this opportunity a reality.”

MIKE THOMAS
President of Sasol North America

SASOL LTD.
36 new jobs (350 retained), $62,000 avg. salary, estimated  $175 million capital investment

Northrop Grumman Technical Services Corp.’s expansion at 
the Chennault International Airport in Lake Charles, La., has 
exceeded its projected job creation levels. In October 
2009, Northrop Grumman Technical Services was awarded 
a nine-year, $3.8 billion contract from the U.S. Air Force 
to provide logistics support for the KC-10 air-to-air tanker 
aircraft, with a commitment to create 200 jobs. Over a 
year later, the company has created approximately 300 
direct jobs and 200 contractor positions, and is using the 
state’s workforce training program, Louisiana FastStartTM, 
to develop customized training processes. 

“The success of our collective effort to bring the KC-10 
program here is a shining example of how, through  
a strong partnership with the state and local 
governments supported by a tremendous community, we 
can bring new opportunities to Lake Charles.”

TOM VICE
Vice President and President of Northrop Grumman
Technical Services Corp.

NORTHROP GRUMMAN TECHNICAL SERVICES CORP. 
300 new jobs 

In October 2010, ExxonMobil completed 
construction of the company’s largest, ultra-low 
sulfur diesel production unit at its refinery in 
Baton Rouge, La. This unit will enable ExxonMobil 
to increase the supply of ultra-low sulfur diesel, 
and reduce emissions from diesel consumption 
when used in modern engines. The project created 
a peak construction workforce of approximately 
2,000 and was part of a multifacility capital 
investment of more than $1 billion.

“We are pleased that Baton Rouge was selected 
to help ensure ExxonMobil’s future supplies of 
ultra-low sulfur diesel products and enable the use 
of advanced technology diesel engines, resulting in 
improved air quality.”

STEVE BLUME
Refinery Manager of ExxonMobil
Baton Rouge Refinery

EXXONMOBIL BATON ROUGE REFINERY
2,000 construction jobs (882 retained), part of $1 billion capital investment 

In December 2010, Aquatic Energy LLC, a renewable energy company 
headquartered in Lake Charles, La., completed construction of a commercial 
demonstration facility in Roanoke, La. The facility, one of the largest open-
pond algae systems in the U.S., will use a proprietary strain of algae to produce 
affordable biotechnology to improve fuels, foods and life-enhancing products. 
Factors that led to the company’s decision included favorable algae growing 
conditions, an advanced aquaculture industry, a developed logistics network 
and its existing customer base. The company plans to take advantage of the 
state’s Quality Jobs and Industrial Tax Exemption programs. 

“This facility represents the culmination of Aquatic Energy’s groundbreaking 
freshwater algae technology, and will place Louisiana at the vanguard of the 
renewable fuel industry.” 

DAVID JOHNSTON
President and CEO of Aquatic Energy LLC

AQUATIC ENERGY LLC 
20 new jobs (8 retained), $5 million capital investment 
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COVALENT LOGIC LLC 
10 new jobs

In December 2010, Covalent Logic LLC, a graphic and web 
development firm in Baton Rouge, La., completed an expansion 
of its online media software capabilities. The company, which 
specializes in website design, corporate identity and branding, 
has won international acclaim for its new software. To help 
facilitate the expansion, Covalent Logic took advantage of the 
state’s Quality Jobs program.

“This tax credit has enabled us to be competitive with larger 
corporations and hire the best in the business.” 

STAFFORD KENDALL
Principal of Covalent Logic LLC

Headquartered in Atlanta, Ga., Georgia-Pacific selected its 
mill in Port Hudson, La., as one of two locations to receive 
an advanced, proprietary tissue papermaking technology 
upgrade. This will enable Georgia-Pacific to produce an 
innovative, next generation of premium-branded and  
top-tier, customer-branded bath tissue to meet the 
growing demands of consumers. The company plans to 
take advantage of the Gulf Opportunity Zone program,  
as well as the state’s Retention and Modernization and 
Industrial Tax Exemption programs.

“This [project] reflects our company’s strong commitment 
to our consumer products business, to the global 
competitiveness of skilled Georgia-Pacific employees, to 
the support of the Port Hudson community and to the 
state of Louisiana that supports the value we create.”

KATHY WALTERS
Executive Vice President of Georgia-Pacific
Global Consumer Products 

PROCLEAN
RESTORATION LLC  
2 new jobs, $2,962 SEBD assistance

Established in 2006, ProClean Restoration is a 
premier pressure washing service in Central 
Louisiana offering restorative cleaning of 
exterior structures, as well as masonry sealants 
and waterproofing applications. The company 
is certified in the Small and Emerging Business 
Development program and recognized as a 
service-connected, disabled veteran-owned 
small business. The Alexandria Metropolitan 
Foundation and the city of Alexandria 
connected ProClean with local firms to develop 
a marketing plan and website upgrade, and implement a more efficient 
accounting system. As a result of the upgrades, the company expects to see  
its revenues triple in 2011. 

“The SEBD assistance and the Cenla Advantage Partnership have given me the resources  
and confidence to grow my business to the next level. I am very excited about the position 
my business is in for 2011.” 

JAMES WHITE
Owner of ProClean Restoration LLC

Business Health Partners is a Lake Charles, La.-based company 
that serves the industrial medical and training needs of Southwest 
Louisiana and Southeast Texas by offering services for emergency 
and preventive medical care for industry and non-industry 
personnel. Through certification in the Small and Emerging 
Business Development program, the company worked with a 
local website development firm to implement an online Learning 
Management System for training, as well as website design and 
content updates. These enhancements will allow Business Health 
Partners to promote its services, improve customer care and 
provide up-to-date industry and non-industry training.

“The assistance we received through SEBD and the Southwest 
Louisiana Economic Development Alliance has been extremely 
helpful. It has allowed us to develop and implement new and 
exciting business opportunities.” 

ERIN DAVISON
Grant and Training Coordinator of Business Health Partners

BUSINESS HEALTH PARTNERS 
4 new jobs, $1,925 SEBD assistance

GEORGIA-PACIFIC 
Approximately 1,000 retained jobs,
$300 million capital investment 
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n 2006, Naked Pizza’s founders introduced a simple, 

yet provocative idea: Take one of America’s favorite 

high-calorie fast foods and make it healthy. The new 

concept would still feature the flavor and convenience 

consumers expect from pizza, but in place of a high-fat pie 

packed with carbohydrates, Naked Pizza offered natural 

toppings and an Ancestral Blend® crust loaded with 

whole grains and fiber, the formula for which its founders 

invested about $750,000 to perfect. 

Five years later, the New Orleans-based venture 

created by anthropologist Jeff Leach, developer Randy 

Crochet and advertising executive Robbie Vitrano has 

been lauded for its brand, savvy use of social media 

and relentless efficiency, factors that attracted 

sizeable investment from billionaire Mark Cuban and 

Kraft Foods. Launched in a once-flooded storefront a 

few months after Hurricane Katrina, Naked Pizza is 

part of a notable movement in the Crescent City, in 

which dozens of entrepreneurs are opening socially 

conscious enterprises.  

“Fast food is arguably the most significant business 

infrastructure in the world,” said Robbie Vitrano, Naked 

Pizza’s co-founder and chief brand architect. “So if we 

can work through it to offer something healthy, we’re 

engaged in the world’s largest health movement.” 

Naked Pizza has expanded through a well-controlled 

franchise model of its own design. By the end of the 

fourth quarter of 2010, the company had opened  

seven, 1,000-square-foot take-out and delivery stores  

in the U.S., with 17 more under way in domestic and 

international markets, including Dubai. In addition,  

11 other agreements had been awarded to franchisees. 

slice of the
FPO

The brand’s message has been communicated so 

effectively through Facebook, Twitter, Foursquare 

and other social media platforms that it’s held up  

as an industry standard. 

The founders have delivered keynotes at branding 

conferences worldwide and have been the subject  

of several case studies.   

“Our company has really been accelerated by its 

embrace of social media and how it can support a 

business,” said Vitrano. “It works best if you’re a 

business that has something to say.” 

Predictably, Naked Pizza’s online conversation 

reveals the advantages of its signature dough mix, 

whose seeds, grains and probiotics foster good 

digestive health and provide a lower glycemic 

response. But, according to Vitrano, consumers also 

want pizza to be lighthearted and fun, so Naked Pizza 

spends a lot of time fortifying its brand as hip, fast, 

affordable and great tasting. 

Accordingly, the company has borrowed liberally from 

the tried-and-true concepts of the $50 billion takeout 

and delivery business to drive down costs and scale 

up operations, even in the midst of a national 

economic downturn. 

“This model is about merciless efficiencies, and it 

works. About 95 percent to 98 percent of what we’re 

doing is not trying to reinvent the wheel,” said Vitrano. 

“You can’t save the whales unless you can afford

the boat,” he added.    

SM A LL BUSINE SS SP OT LIGH T <<<

Strong Social  
Media Presence

Naked PizzaAncestral Blend® 
Whole-grain Crust

All Natural Ingredients
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B
ob Miller, executive director of the Opportunity 

Machine, a high-tech business incubator in 

Lafayette, La., recognizes the distinct advantages 

that are behind Louisiana’s growing software develop-

ment industry.

Miller, a serial entrepreneur and former senior vice 

president with Globalstar Inc., prior to its relocation from 

Silicon Valley to Covington, La., said that when it comes to 

developing software, “Louisiana’s coders are just as good 

as any other state.”

“What gives us an advantage is, we are resourceful, 

willing to try new things and know how to solve 

problems,” he added. 

According to a 2009 McKinsey & Co. analysis, Louisiana 

is well-positioned to become a leader in this industry by 

leveraging its Digital Media Incentive, recent business 

development wins, higher education programs and 

creative culture. McKinsey also determined the software 

development industry could generate 25,000 to 55,000 

high-paying, new jobs in Louisiana by 2030. 

Nearly 1,000 students graduate each year from 

Louisiana’s four-year universities with degrees in 

computer science or a related field, giving the state 

a pipeline of high-tech talent. In addition, the state’s 

healthy business climate, low taxes, and competitive 

labor and operating costs are compelling advantages. 

The Digital Media Incentive originally was established 

to cultivate the video game development industry. But 

in 2009, Louisiana lawmakers broadened the program’s 

scope to include the development and production 

of software for health care IT, cybersecurity, mobile 

applications and education IT. The incentive provides a 

35 percent transferable tax credit on payroll to Louisiana 

residents and a 25 percent tax credit on directly related 

production costs. There are no annual caps and no income 

minimums, and the credits can be used against a state tax 

liability or sold on the secondary market. 

Technology companies and entrepreneurs are finding it 

easier to grow their businesses in Louisiana, and recruit 

or retain top talent.

Several companies have relocated operations to 

Louisiana to take advantage of the program, including 

Electronic Arts establishing its first North American 

testing center in the U.S. on LSU’s campus in Baton 

Rouge,  La., and Globalstar relocating its device and 

software development firm to Louisiana.

The Receivables Exchange, a New Orleans-based 

technology company, is the world’s first online 

marketplace for real-time trading of accounts receivable, 

and was named “Most Innovative E-commerce Company 

in the World” by The Wall Street Journal in September 

2010, the first award given in this category since 2004.

Nic Perkin, The Receivables Exchange co-founder and 

president, said that his company “has been able to recruit 

top talent in Louisiana.” 

He added that New Orleans’ globally recognized brand, 

entrepreneurial renaissance and quality of life are 

all competitive advantages for starting and growing 

technology companies.

LOUISIANA IS BECOMING A KEY
DESTINATION FOR SOFTWARE DEVELOPMENT

SELECTED LOUISIANA ASSETS
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N Louisiana Optical Network Initiative
N  Center for Secure Cyberspace and Cyberspace  

Research Laboratory, 
Louisiana Tech University

N   Center for Computation & Technology,
Louisiana State University

N  Department of Computer Science,
Louisiana State University

 

N  Cyber Innovation Center, 
Bossier City, La.

N  Louisiana Immersive Technologies Enterprise,
Lafayette, La.

N  Lafayette Utilities System Fiber, 
Lafayette, La.

N  Department of Computer Science and 
Center for Business & Information Technologies,
University of Louisiana at Lafayette
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n 2010, Louisiana’s economy once again outperformed 

the nation and the South, a trend that began in 

2008 and has been consistent ever since. The state’s 

impressive progress was demonstrated on a number 

of fronts, including job creation, an unemployment 

rate well below that of the U.S. and the South, dozens 

of significant business development wins in new and 

traditional industry sectors, and a substantial rise in 

national business rankings. Notably, these took place 

against a challenging backdrop: The national economy 

continued its slow recovery; the BP Deepwater Horizon 

oil spill severely impacted Louisiana’s coastal residents 

and businesses; and  a growing list of federal policies 

brought new challenges. 

Nevertheless, Louisiana experienced another banner year 

for business development in 2010 with 53 major project 

wins, including 35 expansion or retention projects and 18 

new projects. Louisiana Economic Development continued 

to push policies and initiatives throughout the year 

designed to increase state competitiveness, retain existing 

economic driver firms, support small business development 

and cultivate new industries. 

   

ON THE COVER <<< 
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“This facility will create good jobs for American workers 

and, at the same time, it will help Nucor achieve our 

long-term goal of increasing control over our raw 

materials supply,” said Nucor Chairman, President and 

CEO Daniel R. DiMicco.

LED continued its focus on attracting and retaining 

corporate headquarters in Louisiana, resulting in leading 

high-tech satellite telecommunications company Globalstar 

committing to relocate its Silicon Valley headquarters 

to Covington, La., where it will create more than 500 new 

direct jobs and 800 indirect jobs. 

Globalstar considered relocating its headquarters 

to several other states, but Louisiana’s Digital 

Media Incentive, Louisiana’s lower cost of living, 

reimbursement of relocation costs and sharply lower 

taxes “were simply too compelling to ignore,” said  

Peter Dalton, Globalstar’s CEO.

Louisiana continued to secure a variety of significant 

business development wins in its traditional industry 

sectors and in its high-growth, target industry sectors, 

such as digital media and alternative energy. Among the 

biggest headlines in 2010 were major announcements by 

Blade Dynamics, Nucor Corp. and Globalstar Inc. 

Blade Dynamics announced it will manufacture advanced 

wind turbine blades and components at the Michoud 

Assembly Facility in New Orleans for use in harnessing 

wind energy. The company secured investment from  

Dow Venture Capital and American Superconductor Corp. 

and will create 600 new, direct jobs, which will result in  

970 indirect jobs. 

“This is an exciting win for Louisiana not only because of 

the new, high-paying jobs, but also because Blade Dynamics 

is in one of our top, new target growth industries for 

Louisiana – green manufacturing," said Stephen Moret, 

Secretary of Louisiana Economic Development. 

Building on Louisiana’s strengths and capabilities in 

manufacturing, Nucor committed to build a multiphase 

iron and steel production facility in St. James Parish. 

Expected to generate up to $3.4 billion in capital 

investment across five phases, as well as up to 1,250 direct 

jobs, the plant will be one of the largest industrial projects 

in the state’s history. 

Nationwide, unemployment continued to be a major 

concern in 2010 as many Americans struggled to find  

work. However, in Louisiana, unemployment remained 

well below the national and Southern averages. By 

December 2010, the state’s unemployment rate was  

8.0 percent, outperforming a 9.3 percent Southern  

average and a national average of 9.4 percent. In 2010, 

Louisiana’s total employment grew almost 90 percent 

faster than that of the U.S. and nearly 40 percent faster 

than the South. 

Complementing the state’s growing employment rate 

was a relatively robust lending market in Louisiana. 

According to the FDIC, Louisiana’s banks and thrifts 

reported a 17.2 percent increase in net loans and 

leases since the beginning of the national recession, 

compared to a national decline of 8.4 percent. The state’s 

foreclosure rate has also been consistently low. In 2010, 

Louisiana had the 13th lowest foreclosure rate in the 

nation, according to RealtyTrac. 

The state’s growth rate for goods and services produced 

in 2009 (the latest year available) was the fifth best in 

the nation, according to the U.S. Bureau of Economic 

Analysis. The U.S. Chamber of Commerce named Louisiana 

the nation’s best export performer for 2009, based on 

four separate measures of export activity. Exports from 

Louisiana have more than doubled in the last 10 years, 

jumping from $16 billion in 1999 to $32.7 billion in 2009. 
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Louisiana’s unemployment rate was the ninth lowest 

in the U.S. and the second lowest in the South.

Our goal is to ensure this positive trajectory continues
long term in Louisiana,” said LED Secretary Stephen 

Moret. “The plan we are executing is designed to yield results
now and create a foundation for consistent economic 
outperformance in the years to come.”  

Upon execution,  
these projects will 
result in more than:

Generating  
approximately:

Sources: bls.gov, LED analysis, laworks.net

by LED's Small and Emerging Business Development Program

by LED and the Louisiana Small Business Development  
Center Network

�IN�CAPITAL�INVESTMENT��
FOR�SMALL�BUSINESSES

$43�million�2008 2009 2010
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CENTURYLINK CORPORATE HQ

350 new jobs (1,873 retained)

$45,000 avg. salary

$117.9 million capital investment

CONAGRA FOODS LAMB WESTON

500 to 600 new jobs

$35,000 avg. salary

Up to $256 million capital investment

TRACESECURITY INC.

45 new jobs (35 retained)

$50,000 avg. salary

FOLGERS

120 new jobs

$42,000 avg. salary

$69 million capital investment

AEROFRAME SERVICES LLC

300 new jobs (250 retained)

$55,000 avg. salary

$2 million capital investment

THE RECEIVABLES EXCHANGE

60 new jobs

$70,000 avg. salary

NORTHROP GRUMMAN CORP.

300 new jobs

SASOL LTD.

36 new jobs (350 retained)

$62,000 avg. salary

$175 million capital investment

GEORGIA-PACIFIC 

1,000 retained jobs

$300 million capital investment

JOBS, SALARY AND CAPITAL INVESTMENT
Throughout 2010, Louisiana continued to focus on 

retaining existing economic driver firms in the state,  

and fostering their expansion and productivity. 

For example, Aeroframe Services LLC announced it 

will dramatically expand its presence at Chennault 

International Airport in Lake Charles, La., creating at 

 least 300 new direct jobs with an average salary of $55,000, 

plus benefits, as well as 360 new indirect jobs.  

“The good news is the state of Louisiana and local 

political bodies, through Chennault Airpark Authority, 

have continually invested in the Airpark for many years 

to ensure it remains a premier facility,” said Aeroframe 

President and CEO Roger Porter. 

TraceSecurity, a Baton Rouge, La.-based high-tech firm, 

announced the relocation of its software development  

and national sales divisions, from Dallas and San Diego  

to Baton Rouge. The relocation will create 45 new direct 

jobs and 72 indirect jobs.

“We have noticed a much greater willingness of people 

moving to Baton Rouge in the last couple years than we  

did before,” said TraceSecurity President and CEO Peter 

Stewart. “Part of it is that our local economy is doing  

much better than the national economy, but another part 

is that our state image has improved dramatically in the  

last couple of years.” 

Folgers, a subsidiary of The J.M. Smucker Co., a Fortune 500 

company, announced it will expand two existing coffee 

production facilities in Orleans Parish and a distribution 

center in St. Tammany Parish, creating 120 new direct jobs 

and 381 new indirect jobs, and retaining 450 existing jobs.  

“Our New Orleans Folgers operations have been part of 

the community for 50 years, and we are excited that  

this expansion will be a major factor in the continued 

growth and success of our Folgers coffee business,” said 

Richard K. Smucker, executive chairman and co-CEO of  

The J.M. Smucker Co.

In Lake Charles, Sasol Ltd. announced it would construct 

the world’s first commercial ethylene tetramerization 

unit at its facility, generating $175 million in new capital 

investment, while retaining 350 existing jobs and creating 

36 new direct jobs.

Northeast Region
Southern Business & Development magazine named 
Monroe, La., the “Small Market of the Year.”

7

6 Central Region
Alexandria was recognized by BusinessInsider.com as being 
one of the 20 “Best Cities for Finding a Job” based on its low 
unemployment rates.

5 Southwest Region
BusinessWeek named Lake Charles one of  “America’s Best 
Places to Raise Your Kids,” a ranking based on job growth and 
quality of life factors. 

Northwest Region
Newsweek listed The Louisiana School for Math, Science 
and the Arts in Natchitoches, La., among 20 top-performing 
schools in the U.S. on its Challenge Index.

8

As Louisiana climbs up the major national business-climate 
rankings, the state’s cities and regions also are garnering 
more positive national attention.

Capital Region 
NewGeography.com and Forbes named Baton Rouge the sec-
ond best mid-size city for job growth, up from ninth in 2009.

3

Acadiana Region 
The Milken Institute’s Best-Performing Cities Index ranked 
Lafayette, La., 11th out of the 200 largest metros in 2010, due 
to job growth, income growth and  high-tech GDP growth.

4

1 Bayou Region
The Houma-Thibodaux area was recognized by 
BusinessInsider.com as one of the “20 Best Cities 
for Finding a Job” based on its low unemployment rates. 

2 Southeast Region
The Receivables Exchange, a firm based in  New Orleans, won 
The Wall Street Journal’s 2010 Technology Innovation award 
for e-commerce. 

We have noticed a much 
greater willingness of people 
moving to Baton Rouge. ... 

Part of it is that our local economy is 
doing much better than the national 
economy, but another part is that our 
state image has improved dramatically 
in the last couple of years.” 

–Peter Stewart, TraceSecurity President and CEO

Longtime economic driver firm Georgia-Pacific announced 

it would invest more than $300 million to modernize its 

Port Hudson, La., mill, helping to retain 1,000 existing jobs 

in East Baton Rouge Parish. 

In New Orleans, The Receivables Exchange closed on  

$17 million in Series C funding led by Bain Capital Ventures 

and other leading venture capital firms. The funding 

enables the company to create 60 new direct jobs with an 

average salary of $70,000, and 74 new indirect jobs. It also 

was ranked the Most Innovative E-Commerce Company in 

the world by The Wall Street Journal.

Meanwhile, 2010 brought continued progress in 

Louisiana from major project wins announced in 

2008 and 2009. In November 2010, ConAgra Foods 

Lamb Weston officially opened its new  sweet potato 

processing facility in Delhi, La., a project that has 

already resulted in 275 new direct jobs and that  

enables the company to command new market space. 

“Potatoes, including sweet potatoes, are a strategic 

priority for ConAgra Foods, and we are committed to 

expansion in this area,” said ConAgra Foods President and 

CEO Gary Rodkin. 

In October 2010, Northrop Grumman reported it had 

already exceeded projected job creation levels related  

to its recent expansion at Chennault International Airport 

in Lake Charles. The firm was awarded a nine-year contract 

in 2009 to provide logistics support for the KC-10 aircraft. 

Based on Northrop Grumman’s revised job estimates,  

LED now expects the project to generate approximately 

700 new direct and indirect jobs, up from 452 jobs. 

Monroe, La.-based CenturyLink, a Fortune 500® provider 

of voice, broadband and video services, announced in 

April 2010 its plan to acquire Qwest Communications 

International Inc., significantly expanding the company’s 

reach. In 2009, CenturyLink had committed to maintaining 

its headquarters in Louisiana for at least the next 10 years 

and to creating 350 new direct jobs. 
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Business Facilities magazine named Louisiana 

its  2010 “State of the Year” based on its 

strong business climate, business-friendly tax 

environment and overall business development 

success. Business Facilities Editor in Chief Jack 

Rogers singled out LED’s “blue ocean” strategy 

in which it is developing high-growth sectors in 

largely uncontested market space. 
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Business Facilities also recognized 

Louisiana FastStart™ as the nation’s top 

state workforce training solutions program. 

Just two years old, Louisiana FastStart has 

quickly been singled out for creating highly 

customized, value-added training modules 

for new and expanding companies. Jack 

Rogers, editor in chief, said, “Louisiana has 

established the gold standard for workforce 

training solutions. … Louisiana is far  

ahead of the curve with a fully integrated 

program that works in partnership with 

higher education.”

Scan this tag with your smart 
phone to find out what companies 

are saying about Louisiana 
FastStartTM. Get a free tag reader at 

www.gettagreader.com.

Site Selection magazine 

named Louisiana Economic 

Development the second 

best performing state  

economic development  

agency in the U.S. for 2009.

For the second consecutive year, Southern 

Business & Development magazine named 

Louisiana “Co-state of the Year,” noting that it 

attracted more significant business investment 

and job-creating projects per capita than any 

other state in the South.

Pollina Corporate Real Estate named Louisiana 

the most improved state for business in the U.S., 

due to the state’s performance in Pollina’s “Top 

10 Pro-business States” ranking over the past two 

years. Louisiana jumped to 20th in 2010, up from 

27th in 2009 and 40th in 2008.

Louisiana experienced 

significant gains in the 

Pacific Research Institute’s 

U.S. Tort Liability Index 

for 2010. The state jumped 

from 29th in 2008 to 11th 

in 2010, based on the 

outcomes of its state tort 

system. 

DailyBeast.com ranked Louisiana third best 

out of 25 “Boom States” for high projected 

employment growth (17.1 percent by 2018), 

real employment growth over the past three 

years and low unemployment rates.

>>>  ON THE COVER  

Louisiana historically has been listed near the bottom of 

many significant national business rankings, but this trend 

has been improving over the last three years. The state has 

moved up in almost every major economic and business 

climate ranking since 2008, demonstrating a competitive 

environment to do business. 

“We were particularly impressed with the diversity of 

Louisiana’s strategy for developing high-growth sectors, 

including digital media, alternative energy, advanced 

manufacturing and modular nuclear power plant 

components,” Rogers said. 

Moret noted that the state’s progress has been part of  

a thorough, multifaceted strategy aimed at generating 

 rapid results and long-term change. 

“This is clearly one of the most exciting places in the U.S.  

to do business,” Moret said. “While a variety of national 

economic challenges will remain in 2011, we are poised for 

further growth, expanded business development and 

continued entrepreneurial innovation in Louisiana.”

Site Selection magazine ranked Louisiana ninth best 

in its 2010 “Top State Business Climate Rankings,” 

the state’s highest placement to date. Louisiana rose 

16 spots from its 2009 ranking of 25th, the largest 

improvement of any state in the U.S.

MOST
IMPROVED
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L
ouisiana landed its first major animation studio with 

the fall 2010 opening of Moonbot Studios in 

Shreveport, La., and Moonbot is already generating 

buzz throughout the industry with its short animated film, 

“The Fantastic Flying Books of Mr. Morris Lessmore.”

Inspired by Hurricane Katrina, Buster Keaton and “The 

Wizard of Oz,” the striking 14-minute film combines 

computer-generated imagery with live action shots of 

small-scale models to tell a story about the power of books. 

Although work on the project began two years ago, its 

release, combined with Moonbot’s opening and its hiring 

of top-notch young animators from across the U.S., marks 

a new chapter in Louisiana’s entertainment industry. It 

will be the first animated production to be made entirely 

in Louisiana.

Like the state’s entertainment industry, Moonbot reflects a 

confluence of talent and technology that allows stories to 

be told through increasingly diverse media, from film to 

iPad apps and interactive books, all of which will house 

Moonbot versions of “Morris Lessmore” in 2011.

Moonbot, located in Shreveport’s InterTech Science Park, a 

technology incubator, began its work with some of the top 

talent in the industry. Illustrator, author, filmmaker and 

Shreveport native William Joyce is a partner in the startup. 

Joyce has worked with Disney/Pixar in developing 

characters for “Toy Story” and “A Bug’s Life.” He’s also 

worked on the animated series “Rolie Polie Olie” and the 

animated film “Meet the Robinsons.” 

Moonbot competed with the likes of Pixar and DreamWorks 

in hiring its new animators, many of whom are graduates of 

the top-ranked Ringling animation program in Florida. In 

time, Moonbot will create full-length animated features at 

InterTech, which is also home to an expanding lineup of 

digital media and creative firms, including the music studio 

Blade Studios. 

For years, Joyce shuttled between Los Angeles, New York 

and other major markets for work. But he found Moonbot’s 

co-founders in Shreveport. Partner Lampton Enochs moved 

his firm, Louisiana Production Consultants, to InterTech 

after Hurricane Katrina. And Partner Brandon Oldenburg is 

co-founder of creative studio Reel FX, formerly of Dallas.

 

“I realized that I was still traveling across the country while 

the industry was increasingly doing work here [in 

Louisiana],” Joyce said.

Joyce and Enochs credited the state’s support as essential 

to Moonbot’s launch. Louisiana Economic Development’s 

customized workforce training solution, Louisiana 

FastStart™, provided iPad-related training through 

Louisiana State University at Shreveport’s visual effects  

and animation program. Moonbot is using Louisiana’s 

incentives for “Morris Lessmore” and related digital media 

projects. The state also provided financial assistance for the 

rollout of the film to highlight Louisiana’s industry talent.

“Moonbot will be a real catalyst for digital media in 

Louisiana,” said Sherri McConnell, executive director of 

LED’s Entertainment division. “We are focusing on growing 

our homegrown talent to help build the industry.”  

Moonbot 
Has Landed
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LES GUICE
As vice president for research and development at Louisiana Tech University in Ruston, La., 

Les K. Guice oversees all aspects of the university’s research, including cultivating the

commercialization of campus research and nurturing an entrepreneurial culture. 

[Q] Based on your experience with technology 
transfer at Louisiana Tech University, what 
do you consider as the core elements of a 
successful program?

[A]  It starts with outstanding research by your 
scientists and engineers – that’s fundamental. 
But you’ve got to ensure they have the facilities 
they need to do their research and provide strong 
intellectual property policies. You’ve got to make 
investments and decisions to support what your 
researchers do.  

[Q] How do you nurture ties with the private 
sector?

[A] Let people know about your research. We 
began to focus on building ties with the industry 
20 years ago, initially in biomedicine. Later we 
developed expertise in trenchless technology, 
where we have an international reputation. And 
we have networking events where we invite 
businesses to learn about our research firsthand.

[Q]  How else do you promote economic 
development?

[A]  We are always looking for ways to 
commercialize research. We’ve done this through 
the development of coursework and federally 
funded projects to examine the best ways 
to move technology to the marketplace. Our 
incubator efforts are key. Our Enterprise Campus 
will provide another way to support young 
ventures and build links to the private sector.

[Q]  Tell us about some of the companies that 
got started at Louisiana Tech.

[A]  Network Foundation Technologies, which 
develops online broadcasting technology, was 
the first company to participate in our incubator 
program, and was recently named Louisiana’s 
Technology Company of the Year. Other examples 
include a researcher who developed a device 
that produces power from a generator embedded 
in a shoe. Environmentally friendly concrete 
developed here will provide a sustainable way to 
build infrastructure. Another example involves 
nanotechnology that alters paper fibers to make 
paper stronger.

[Q]  With the recent acquisitions of Embarq 
and Qwest, Louisiana’s CenturyLink is the third-
largest telecommunications company in the U.S. 
Tell us about Louisiana Tech’s role in responding 
to CenturyLink’s workforce development needs.

[A]  We hired a telecommunications professor 
from MIT and began offering on-site graduate 
classes to employees to provide them with 
additional skills and opportunities. We shape 
the courses to best suit their needs. We see 
our relationship with CenturyLink as a critical 
partnership with real benefits for both parties.

[Q]  What are some achievements that you are 
most proud of at Louisiana Tech?

[A]  We have contributed to the growth of 
the trenchless technology industry through 
our Trenchless Technology Center. We coined 
that term, which is used internationally. We 
continue to develop applications in biomedicine, 
information technology, manufacturing, green 
technology and other areas at our Institute for 
Micromanufacturing.
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LOUISIANA INCENTIVE SNAPSHOT
Program Name Benefit Eligibility (not comprehensive)

Enterprise Zone

Tax credit program: provides a one-time $2,500 tax credit 
per certified net new job, and either a 4% sales/use tax 
rebate on capital expenditures or an investment tax 
credit equal to 1.5% of qualifying expenses

• Must increase employment within specified time frame
• Must hire 35% of new workers from one of four targeted groups

Quality Jobs

Cash rebate: provides 5% or 6% rebate on annual payroll 
expenses for up to 10 years, and either a 4% sales/use tax 
rebate on capital expenditures or an investment tax credit 
equal to 1.5% of qualifying expenses

• Must fall within one of the state’s target industries or
• Have total annual out-of-state sales of at least 50%

Restoration
Tax Abatement

Property tax abatement: provides five-year 100% 
abatement for the rehabilitation of an existing structure 
based on assessed valuation of property prior to 
beginning of improvements

• Must be located in a qualifying district and approved by   
   local governing authority
• Does not exempt the acquisition cost of the structure

Industrial Tax Exemption 
Property tax abatement: provides a 100% property tax 
abatement for up to 10 years on manufacturer’s qualifying 
capital investments 

• Applies only to capital investments by Louisiana manufacturers 
•  Property must remain on the site at all times

Research & Development
Tax Credit

Tax credit program: provides up to a 40% tax credit
for Louisiana businesses (based on employment)
that conduct research and development activities
in Louisiana

• Must have incurred federal research and development   
  expenses and/or received SBIR/STTR grant(s)

Sound Recording
Investor Tax Credit

Tax credit program: provides a 25% refundable tax 
credit on qualified expenditures for sound recording 
productions

• Must spend at least $15,000 in Louisiana

Digital Media Incentive
Tax credit program: provides a 25% tax credit on 
qualified production expenditures and a 35% tax credit 
for Louisiana resident labor expenditures

• Must be a digital interactive media production in Louisiana
• Excludes largely static Internet sites and products regulated   
  under the Louisiana Gaming Control Law

Motion Picture
Investor Tax Credit

Tax credit program: provides a tax credit of 30% on 
qualified production expenditures and an additional 5% 
tax credit for Louisiana resident labor expenditures

• Must spend at least $300,000 on motion picture production 
   in Louisiana

 Live Performance
Tax Credit

Tax credit program: provides a tax credit of up to 25% 
on qualified production or infrastructure development 
expenditures; additional credits available for payroll and 
transportation expenditures

• Must spend at least $100,000 on live performance
   production or infrastructure projects in Louisiana

Louisiana FastStart™
Workforce development program: provides workforce 
recruitment, screening and training to new and 
expanding Louisiana companies at no cost

• Any manufacturing, digital media, corporate headquarters,  
  warehouse and distribution, research and development or other  
  strategic facility must commit to creating at least 15 jobs 
• Service providers must commit to creating at least 50 jobs

Economic Development 
Award Program

Loan/grant program: provides funding for publicly 
owned infrastructure in support of business 
development projects

• Must be a public or quasi-public state entity requesting
   a minimum of $50,000
• Must create or retain at least 10 permanent jobs in Louisiana

Technology 
Commercialization Credit 

and Jobs Program

Tax credit program: provides 40% refundable tax credit 
on costs related to the commercialization of Louisiana 
technology and a 6% payroll rebate for the creation of 
new direct jobs

• Must commercialize a technology developed in Louisiana
• Must partner with a Louisiana higher education institute or
   be a governmental research institution

Modernization Tax Credit
Tax credit program: provides a 5% refundable state tax credit 
for manufacturers modernizing or upgrading existing
facilities in Louisiana

• Must improve entire facility’s or specific unit’s efficiency
   by 10% or more or
• Facility must be in competition for capital expenditures within  
   a company’s established capital expenditure budget plan 

Program Name Benefit Eligibility (not comprehensive)

Small Business
Loan Program

Loan assistance program: provides up to 75% loan 
guarantees or state direct loan participations up to 40% 
to facilitate capital accessibility

• Must be a Louisiana small business (as defined by SBA)
• Must have a business plan and a bank willing to fund the loan

Micro Loan Program
Loan assistance program: provides up to 80% loan guarantee 
and state direct loan participations up to 50% for banks that 
fund loans of $5,000 to $50,000 to small businesses 

• Must be a Louisiana small business (as defined by SBA)

Bonding
Assistance Program

Loan assistance program: provides up to 25% loan 
guarantee for qualifying small contractors bidding on 
private or public jobs

•  Must be certified in Small and Emerging Business 
   Development Program 
• Must complete Louisiana Contractors Accreditation Institute 
   or have LED waiver

Veteran Initiative

Provides veteran-owned and disabled, service-oriented 
veteran-owned small businesses with greater potential 
for access to state procurement and public contract 
opportunities

• Must be a veteran or disabled, service-oriented veteran
• Must be certified by LED, a Louisiana resident and have fewer 
   than 50 full-time employees

Mentor-Protégé 
Tax Credit

Tax credit program: provides up to $50,000 in tax credits per 
year for participating large construction firms that provide 
technical assistance to protégé construction firms  

•  Must be certified active in SEBD program or registered in the   
   state’s Hudson Initiative Program (protégé firm)

Special Incentives for Small Businesses

Economic Incentives for Businesses of All Sizes

FOR MORE INFORMATION ON LOUISIANA’S INCENTIVES, CALL 225.342.5675.

R
elocating massive manufacturing equipment 

nearly 1,000 miles across five states isn’t a 

speedy undertaking. 

But Louisiana’s fast action to minimize relocation expenses 

was a pivotal factor in Fortune 1000 company Gardner 

Denver Inc.’s 2009 decision to consolidate its Thomas 

Products Division in Monroe, La. 

The state’s Rapid Response Fund provided $8.7 million in 

performance-based financial assistance to help the pump 

and compressor manufacturer move 30 production lines 

937 miles from Sheboygan, Wis., while retaining 70 jobs and 

creating 200 new direct jobs.

Louisiana’s Rapid Response Fund supports relocation 

and expansion decisions with significant job-creation 

potential. Speed defines the fund in several ways, including 

an expedited contract approval process and rapid 

reimbursement of qualified expenditures.

“The speed of consolidation decisions has accelerated, and 

the Rapid Response Fund gives us a tool to move quickly 

in a competitive situation,” said Louisiana Economic 

Development’s Director of Business Retention and 

Expansion Group Tommy Kurtz, who coordinated relocation 

efforts for the project.

According to Kurtz, while some states have similar economic 

development funds, Louisiana lawmakers have faithfully 

allocated money to the Rapid Response Fund to ensure that 

it can be used to win meaningful projects. 

The Louisiana FastStartTM customized workforce training 

program provided additional support that Gardner Denver 

CEO Barry Pennypacker described as exceptionally smooth.

“The outstanding training support provided by the state of 

Louisiana … has been integral to the success of this project,” 

Pennypacker said.

FUND PROVIDES MOMENTUM WHEN SPEED IS CRITICAL

FAST AND NIMBLE: 
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Louisiana’s Economic Development

Louisiana has an extensive network of economic development organizations and allies 
dedicated to helping our communities attract, grow and maintain business in our state.

REGIONS & PARTNERS
1. Bayou Region
•	Assumption	Chamber	of	Commerce
•	Chamber	of	Lafourche	and	the	Bayou	Region
•	Houma-Terrebonne	Chamber	of	Commerce
•	Lafourche	Parish	Economic	Development	
•	South	Central	Industrial	Association
•	St.	Mary	Chamber	of	Commerce
•	St.	Mary	Economic	Development
•	St.	Mary	Industrial	Group
•	Terrebonne	Economic	Development	Authority
•	Thibodaux	Chamber	of	Commerce	

2. Southeast Region
•	Jefferson	Parish	Economic	Development		 	
	 Commission
•	Plaquemines	Association	of	Business	&	Industry
•	St.	Bernard	Parish	Economic
	 Development	Foundation
•	St.	Charles	Parish	Department	of	Economic	
	 Development	&	Tourism
•	St.	James	Parish	Department	of
	 Economic	Development
•	St.	John	the	Baptist	Parish	Department	of
	 Economic	Development
•		St.	Tammany	Economic	Development	

Foundation
•	Tangipahoa	Economic	Development	Foundation
•	Washington	Economic	Development	Foundation

3. Capital Region
•	Ascension	Economic	Development	Corporation
•	City	of	Baton	Rouge/East	Baton	Rouge	Parish
•	East	Feliciana	Parish	Economic	Development
•	Greater	Pointe	Coupee	Chamber	of	Commerce
•	Iberville	Chamber	of	Commerce
•	Livingston	Economic	Development	Council
•	St.	Helena	Parish	Economic	Development		 	
	 Committee
•	West	Baton	Rouge	Chamber	of	Commerce
•	West	Feliciana	Parish	Community
	 Development	Foundation

4. Acadiana Region
•	Crowley	Chamber	of	Commerce
•	Greater	Abbeville-Vermilion	Chamber
	 of	Commerce
•	Iberia	Industrial	Development	Foundation
•	Lafayette	Economic	Development	Authority
•	Louisiana	Immersive	Technologies
	 Enterprise
•	St.	Landry	Parish	Economic	Industrial	
	 Development	District
•	St.	Martin	Economic	Development	Authority

5. Southwest Region
•	Chennault	International	Airport	Authority
•	City	of	Lake	Charles	Planning	and	Economic		 	
	 Development	Department
•	DeQuincy	Chamber	of	Commerce	
•	DeQuincy	Economic	Commission
•	Greater	Beauregard	Chamber	of	Commerce
•	Greater	DeRidder	Area	Chamber	of	Commerce
•	Greater	Jennings	Chamber	of	Commerce
•		Jeff	Davis	Parish	Office	of	Economic	

Development
•	Jennings	Main	Street
•	Kinder	Louisiana	Chamber	of	Commerce
•	Lake	Charles	Downtown	Development	Authority
•	Lake	Charles	Regional	Airport
•	Oakdale	Area	Chamber	of	Commerce
•	Sulphur	Industrial	Development	Board
•	The	Chamber/SWLA
•	The	Port	of	Lake	Charles
•	West	Calcasieu	Port,	Harbor	and
	 Terminal	District

6. Central Region
•	Alexandria	Central	Economic
	 Development	District
•	Alexandria/Pineville	Convention	and
	 Visitors	Bureau
•	Alexandria	Regional	Port	Authority	
•	Avoyelles	Parish	Port	Commission
•	Cenla	Advantage	Partnership	
•	Central	Louisiana	Business	Incubator
•	Central	Louisiana	Chamber	of	Commerce
•	Concordia	Economic	&	Industrial
	 Development	Board
•	Concordia	Parish	Chamber	of	Commerce
•	England	Economic	and	Industrial
	 Development	District
•	Greater	Alexandria	Economic
	 Development	Authority
•	Greater	Vernon	Chamber	of	Commerce
•	LaSalle	Economic	Development	District
•	North	Rapides	Business	and	Industry	Alliance
•	O.U.T.S.:	Olla,	Urania,	Tullos,	Standard
	 Economic	Development	Board
•	Pineville	Downtown	Development	District
•	The	Rapides	Foundation
•	Winn	Economic	and	Industrial	District

7. Northeast Region
•	Bernice	Industrial	Development	Corporation
•	Caldwell	Parish	Industrial	Development	Board
•	Franklin	Economic	Development	Foundation
•	Jackson	Parish	Chamber	of	Commerce
•	Jackson	Parish	Economic	Development
•	LA	Delta	65	Inc.	

•	Lake	Providence	Port	Commission
•	Monroe	Chamber	of	Commerce
•	Morehouse	Economic	Development	Commission
•	Rayville	Economic	Development
•	Tensas	Revitalization	Alliance
•	Union	Parish	Chamber	of	Commerce
•	West	Carroll	Parish	Chamber	of	Commerce
•	West	Monroe-West	Ouachita	Chamber
	 of	Commerce

8. Northwest Region
•	Arcadia/Bienville	Parish	Chamber	of	Commerce
•	Bossier	Chamber	of	Commerce	
•	Caddo-Bossier	Port	Commission
•	City	of	Natchitoches	Economic
	 Development	Commission	
•	Claiborne	Chamber	of	Commerce
•	DeSoto	Parish	Chamber	of	Commerce	
•	Greater	Bossier	Economic
	 Development	Foundation	
•	Greater	Shreveport	Chamber	of	Commerce
•	Minden-South	Webster	Chamber	of	Commerce
•	Natchitoches	Area	Chamber	of	Commerce	
•	North	Webster	Chamber	of	Commerce
•	Red	River	Parish	Chamber	of	Commerce	
•	Ruston-Lincoln	Chamber	of	Commerce	
•	Sabine	Parish	Chamber	of	Commerce	

In	addition	to	working	with	these	organizations,	
LED	regularly	works	with	municipalities,	parishes,	
police	juries	and	utilities	on	economic	development	
initiatives.

Statewide	partners	include:
•	American	Electric	Power/Southwestern
	 Electric	Power	Company
•	Association	of	Louisiana
	 Electric	Cooperatives
•	Center	for	Lean	Excellence
•	Cleco	Corp.
•	Entergy	Louisiana	Economic	Development	
•	Louisiana	Association	of	Planning	and		 	
	 Development	Districts
•	Louisiana	Business	Incubation	Association
•	Louisiana	Industrial	Development
	 Executives	Association	
•	Louisiana	Municipal	Association	
•	Louisiana	Small	Business	Development
	 Center	Network	
•	Manufacturing	Extension	Partnership
	 of	Louisiana
•	Police	Jury	Association	of	Louisiana
•	Ports	Association	of	Louisiana
•	Procurement	Technical	Assistance	Center

REGION         REGIONAL ECONOMIC DEVELOPMENT ORGANIZATION        REGIONAL HUB

1. BAYOU	 South	Louisiana	Economic	Council	 Houma/Thibodaux

2. SOUTHEAST	 Greater	New	Orleans	Inc.		 New	Orleans

3. CAPITAL	 Baton	Rouge	Area	Chamber	 Baton	Rouge

4. ACADIANA	 Acadiana	Economic	Development	Council	 Lafayette

5. SOUTHWEST	 Southwest	Louisiana	Economic	Development	Partnership	 Lake	Charles	

6. CENTRAL	 Central	Louisiana	Economic	Development	Alliance	 Alexandria

7. NORTHEAST	 Northeast	Louisiana	Economic	Alliance	 Monroe

8. NORTHWEST	 North	Louisiana	Economic	Partnership	 Shreveport/Bossier

EQ, Louisiana Economic Quarterly®, is published four times a year by Louisiana Economic Development,
1051 North Third Street, Baton Rouge, LA 70802-5239. Paid for with public funds provided by the people of 
Louisiana. Please contact us at 225.342.3000 or LouisianaEQ@la.gov.           © 2011 Louisiana Economic Development
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OpportunityLouisiana.com is now available in a format designed 
specifically for your smart phone. There’s never been an easier way to 
stay up to date on economic opportunity in one of the fastest growing 
states in the U.S. 

Wherever you are, there’s
opportunity.


	EQ Front Cover
	Table of Contents
	Economic Update
	Workforce Louisiana
	Momentum Louisiana
	Small Business Spotlight
	Industry Outlook
	On The Cover
	Innovation Spotlight
	EQ&A
	Advantage Louisiana
	Regions & Partners
	EQ Back Cover

